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BACKROUND 
The media showcases advertisements and images that are beautiful, appealing, and 
inspiring. Behind each of these images is a message. Some are positive while others 
are destructive. It’s important kids understand how to read these messages and 
DECONSTRUCT them, so they can better avoid falling into a pit of despair with unrealistic 
goals and instead believe in themselves. 

Deconstructing images takes practice. However, this skill will benefit your child as they are 
driving down the road, flipping through magazines, or even scrolling through social media.

PREPARATION
 y Review our first media literacy lesson, which can be found here.  

 y Practice deconstructing images yourself. Find an advertisement, and try to “read” what the 

image is portraying and what unrealistic traits are visible. For example, a beauty ad that 

showcases a woman with perfectly clear skin and a slim face. Remind yourself how this 

image is photoshopped to make you believe you can look like her with whatever product 

is being showcased.

 y Evaluate whether your child engages in social media and magazines. How many of these 

images are they seeing?

 y Have you seen your child see an image and unconsciously try to achieve the message it 

showcased?

 

OBJECTIVE
Teach your child how to deconstruct images and see the underlying messages each image 
has to share. It’s important to teach there are both positive and negative messages and 
share the aspects of photoshop and editing. If your child can learn how to deconstruct 
images, they will reach realistic goals rather than deceiving ones.

LESSON: WHAT ARE ADERTISEMENTS? 
Advertisements are part of media. Media is a message that influences people through 
television, news, online, etc. Advertisements are all around us! They are at school, at home, 
and in the community. Most advertisements are enticing us to put money into something, 
whether it’s a donation or products such as shoes, drinks, shampoo, etc. 

https://educateempowerkids.org/wp-content/uploads/2015/09/MediaLiteracy_LessonPlan.pdf


Each advertisement has a message. For example, a shampoo advertisement usually 
portrays a beautiful girl with luscious, long, soft hair. The message here is if you use this 
shampoo, you will have luscious, long, soft hair. The audience views this ad and desires to 
have hair like the actress and therefore, purchases the product. This is more so making 
a decision out of appearance rather than reality. It’s important to understand the power 
of photoshop here because nobody’s hair is going to look so luscious and shiny due to 
a simple change in shampoo. Deconstructing is all about breaking down the image into 
pieces.

HOW TO DECONSTRUCT IMAGES
 y Stop and look a little harder for the “hidden” message.

 y Ask yourself, does this advertisement make me want to purchase the product 

showcased?

 y Share what catches your attention about the image.

 y Why was the advertisement made? 

 y What was the company’s gain from promoting such a product?

 y What values are portrayed? What values are left out?

 y Do you benefit from this advertisement? 

 y How do you feel when looking at this advertisement?

DISCUSSION: A REAL LIFE STORY
At age 18 Susana, a near and dear friend to me, was purchasing a different brand of 
toothpaste than she normally does. I asked her, “Why are you choosing this toothpaste 
this time?” Her response was, “Because in the commercial it said Shakira uses it, and I want 
my teeth to look like Shakira’s.” I was shocked at her response. My thought process was 
whether or not Shakira used this toothpaste, this commercial had succeeded in gaining a 
positive response for the toothpaste company.

The point here is sometimes advertisements use celebrities to entice us even more to 
purchase a product!



QUESTIONS TO ASK YOUR YOUNGER CHILDREN
 y What kind of images do you see on a daily basis?

 y How do advertisements make you feel? 

 y Do people in beauty ads look like people you know?

 y Is it good or bad to edit and enhance images?

QUESTIONS TO ASK YOUR OLDER CHILDREN
 y In the previous story, was this an honest ad or deceiving ad?

 y What kind of advertisements do you see on a daily basis? Or how many do you see?

 y What is your response to advertisements? (Ignore, purchase, believe, etc.?)

 y Have you ever purchased something or done something based on an advertisement?

ACTIVITY
Show your children a few different types of ads/images. For each image, discuss the 
message that is being portrayed and talk about whether it is successful in enticing its 
audience and whether or not the message is being realistic.

Here are some examples:





For the following image, discuss the power in Photoshop. Explain how this is the same 
person, but on the right she has on makeup and digital enhancements have been used to 
hide all imperfections. 

FOLLOW UP
Challenge your kids to practice deconstructing images throughout their week. In a 
following discussion, ask children to share some things they noticed and how their 
mindsets have changed toward images. Ask for specific examples and messages they got 
out of images they saw.

RELATED DISCUSSIONS 
For more practice on how to deconstruct images, check out our book Petra’s Power to See. It 
features helpful topics such as media illusions, fake news, social media, and much more! 

Believe What You See? Teaching Kids to Interpret Media Illusions

How to Talk to Kids About Media Literacy and Deconstructing Advertising

Empowering Kids through Media Literacy 

5 Ways to Become a More Media-Savvy Parent

http://amzn.to/2CQoXp7
https://educateempowerkids.org/believe-see-teaching-kids-interpret-media-illusions
https://drrobynsilverman.com/2018/04/17/how-to-talk-to-kids-about-media-literacy-with-dina-alexander/
https://educateempowerkids.org/introducing-kids-page/
https://educateempowerkids.org/4874-2/
http://amzn.to/2CQoXp7


GLOSSARY
Media: A way to send messages or speak to many people. Media can also 
influence many people. Radio, television, newspapers, and the internet are 
examples. 

Advertisement: Picture(s), video(s), or word(s) that try to persuade people to 
buy a product or service. 

Commercial: A television or radio advertisement intended to make a profit. 

Deconstructing: To break down an ad, movie, commercial, song, or other 
media into pieces to see what the real message is.  

Photoshop: Digital alteration of a image.
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